Pap}/ Subject Code: 27422 / Advertising: Discipline Related Generic: Advertising & Marketing Research

BE R Hon
Time :-2 % hours : Marks:- 75 |
Note:-

1) All questions are compulsory.
2) Figures on the right indicate marks.

3) Calculators are allowed.

Q. 1 Case study

a. “Learning Craft” is an e-learning application focussing on skill-based programs for youth
associated with National Skill Development Corporation (NSDC). They are launching
new courses, especially short-term certificate courses with internship cum jbb after the
completion of the course. They have expansion plans targeting second-tier cities in India.
As a researcher suggest appropriate research design, sampling method, and research
process to facilitate the expansion plan of “Learning Craft” application. : (10)

b. A ‘survey_ on the heights (in cm) of 50 boys of class FYBAMMC was conducted ata

college and the following data were obtained. Find the Mean, Median, Mode and range

of the above data. o)
Height (in| 120-130 | 130-140 | 140-150 | 150-160 | 160-170 | Total
- cm)
Noofboys 2 RS 20 8 | - 50
OR

¢. Driving or riding in a vehicle in India is becoming dangerous as a result of the country's
growing population and rising vehicle fleet. The number of traffic accidents in India is
alarmingly high, especially in Maharashtra. Design a questionnaire to understand
people’s awareness of Rules of road regulation and guidelines to be followed while
driving a vehicle. 8)

d. “Smartphone addiction as an emerging behavioural form of addiction among teens in

India”. Write a report analyzing the validity of the statement. @)

Q.2 Answer the following:-

a. Discuss Observation as a primary data collection method. t))
b. What is pricing research and explain the measures of pricing research? @)
OR
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¢. Discuss the various physiological testing methods used in advertising research. )

d. What are measures used in post-testing? : @)

Q.3 Answer the following:-

a. What are the challenges faced in pre-testing in advertising research? : (8)

b. Explain the various methods of conducting product testing? » : @)
OR

c. Describe pl‘O_]eCtIVC techmques and 1ts 1mpllcatlon in research process : 5 6]

d. What is copy research and explam various methads used under copy research‘7 T

Q.4 Answer the followmg -

a. “Non-probablhty sampling is method of selecting sample on basm of subjective judgment

rather than random selection”, explain the statement and types of methods used under v

non-probability sampling. : : )
b. What i is research report writing and elaborate the components included in research
report? » ' @)
OR

C. What are the guldelmes for formulatmg a good questlonnarre and descrlbe types of

questions that can be 1ncorporated in the questlonnalre? : j ®)
d. ‘What is research design and elaborate on types of research des1gn‘7 = N
Q.5 Short notes: - (Any three) , % (15)

a. Literature Review.

b.. Experimental Research.

¢. Types of Hypotheses.

d. Quahtatlve Vs Quantltatlve Research

e. Primary Research
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Paper / Subject Code: 27424 / Advertising: 2) Brand Building O’} / Y,

[Time: 22 hours] ‘ ' [ Marks 75]

Q1.

Q2.

Q3.

Q4.

Please check whether you have got the right question paper.

1) N.B: 2) Figures to the right indicate full marks.

3) Draw suitable diagrams wherever necessary
4) Illustrate your answers with examples

(a) Explain the following concepts: -
1. Logo
2. Brand Image
3. Functional Benefits
4. Ingredient Co- Branding
5. Core Identity
6. Range Brand Manager
(b) Parachute from the house of Marico is India’s No.1 coconut oil that contains the
goodness of 100% pure coconut oil. The Brand wishes to extends its portfolio by
launching — Shampoo and Conditioner.
- On the basis of the above information answer the following:
1. What line extension strategy would you suggest? Justify.
2. What is the current brand personality? Create a new personality using the Big F]VC.
3. Who would you like to use as a Brand Ambassador based on your new Brand
“Personality and why?
Answer the followmg
a. State and explain the brand building blocks
b. Explain Multi-branding and Multi Product Branding strategies with suitable
examples
OR
¢. Describe the various brand positioning strategies.
d. Explain Young & Rublcam Graveyard Model.
Answer the following: :
a.. Explain Brand Repositioning with sultabie examples
b. How does CSR help in Brand Bunldmg
OR
C. Brmg out the difference between Consumer and Industrial Brands.
d. What are Brand Building Imperatives?
Answer the following:
a. What is Brand Equ1ty‘7 Explam Brand Equity Ten model of measurement.
OR
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Qs.

Paper / Subject Code: 27424 / Advertising: 2) Brand Building ’

b. Differentiate between Revitalization and- Remforcement of Brands w1th the help of
the relevant examples
¢. Depending on the Product Life cycle explam the brandmg strategles at each stage

Write Short Notes on (ANY THREE)
Brand Hierarchy :

Brand Loyalty Pyramld

Global Brand Manager

Corporate Branding

Brand Vs Product
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Paper / Subiect Code: 27429 / Advertising: 7) Consumer Behaviour

EU AN G\ 202

Time: 2Hrs. 30 Mins oY Marks: 75

Instruction:

1) Question No. 1 is compulsory.

2) Draw Diagrams and give examples wherever necessary.
3) Figures to the right indicate full marks.

Q1. Explain the following terms (any5) AV : S 15 marks
a. Self-Concept. ' : 8
b. Dogmatism
c. Work Groups.
d. Gender Subculture.
e. Diffusion Process.
f. Classical cpnditioning &
g. Subliminal Perception
Q2. : :
a. Explain in brief the stages of traditional FLC. 8 marks
b. What is an advertising appeal? Giving suitable examples and discuss the various kinds of
appeals used by advertisers. A : 7 marks
: : OR
Q2.
C. Whlch would be the most approprlate ELC stage to be targeted for the followmg and why?
' - ‘ 8 marks
L ,-;Canned Soup:
ii. .~ Medical Insurance
ii. -~ Gold Jewellery
iv.  Baby Food ,
d. “What is commumcatlon? Explam the |mportance of source credibility in the communication
process?: 2% 5 7 marks
Q3. S
a. Explain the ‘fiv'e class/ categories of addpters giving examples for each. 8 marks
b.. Explain the 6 basic chafacteristics of Social Class 7 marks
“OR
Q3] R _ S
c. ~What is the role of media in creatihg stereotypes? 8 marks
d.. Who is an opinion leader? What are the cha‘tecterlstlcs of opinion leaders? 7 marks
Q4.
a. What are the Indian Core Values? Hdw have they changed with time? Give example of
advertisements that represent In;}ién Core Values. 15 marks

OR



Paper / Subject Code: 27429 / Adpvertising: 7) Consumer Behaviour

b. What has given rise to the |mportance of the study of Consumer Behawour’-‘ Justlfy your
answer with suitable examples. X : <15 marks

Q5] Write Short Notes on (any3) : A 15 marks k
a) Trait Theory : S : v \
b) Maslow’s Need Thedry. )
c) Tri-Component Attitude Model
d) VALS AN o
e) Formal and Informal ‘(i_:r(?);i.lps.
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Paper / Subject Code: 27421 / Advertising: Discipline Related Generic: Copy Writing
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[Time: 2 % Hours]

Please check whether you have got the right question paper.
N.B: 1. All questions are compulsory.
2. Marks are indicated to the right of each question.
3. Please give suitable examples wherever necessary.

Case Study: Multimedia Campaig_n»

[ Marks: 75]

15)

The modern young Indian girl is extremely determined and fiercely driven by her
passions. She is unafraid of conforming to societal norms and bravely pursues her dreams
without regard to traditional stereotypes. To help them explore and discover new
opportunities BSA LB is set to launch their latest range of girls' cycles during the ongoing
festive season. With their new range of vibrant contemporary cycles, they want to bring
a new offering into the market that is as dynamic and energetic as the girls who ride
them. They hope to empower the young girls of today and tomorrow and open a world

of possibilities and the campaign will be an ode to their drive and courage.

Prepare a creative brief for making an impact on target audience.

Suggest an appropriate message strategy.

Create 2 press advertisements based on the creative brief. :

Prepare a storyboard for television commercials based on the creative brief.
. OR !

Case Study: Multimedia Campaign

©)
@)
)
“)

13)

Ferns N Petals wishes to launch a campaign that puts old friend;, renewing forgotten ties
and appreciation at the forefront. On the occasion of Diwali, celebrating human
relationships and how gifts can play a pivotal role to rekindle old friendship and other

relationships that we might have missed connection of in our busy lives —

#DiwaliRishtonWali will be the main focus of the campai gn.

Prepare a creative brief for making an impact on target audience.

Suggest an appropriate message strategy.

Create 2 press advertisements based on the creative brief.

Prepare a storyboard for television commercials based on the creative brief

Attempt any one set questions:
Define creativity. Discuss the five various stages of the creative process?
Create a radio spot for Kotak Mahindra’s new credit card.
: ~OR
Explain the importance of emotionality and storytelling to influence the audience
Write a direct mailer announcing Starbucks’ new Christmas special menu.
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Paper / Subject Code: 27421 / Advertising: Discipline Related Generic: Copy Writihg

Attempt any one set questions: ‘
A) How is Advertorial Copy different from Infomercial copy? @)

B) Give two examples each of demonstrative and comparative types of advertising and - (8)
justify.
OR
C) Describe the various elements of print advertisement.
D) Prepare a poster for the brand Indigo announcing the airline's new festive fares offer. @)
®

Attempt any one set questions:
A) What is Trans creativity and discuss the importance and scope of use of Trans creativity (7)
in advertisement copy? :
B) Write a press release on behalf of Loreal about a new line of natural beauty products 8)
OR

C) Evaluate the copywriting style of any one advertising campaign of the best advertising (15)
agency for their clients.

Write short notes on ANY THREE of the following: - (15)
SMS copy for Makemytrip’s festive fares offer

Write a classified ad for vacancy for a copywriter at an ad agency.

Transit ad vs. ambient ads

Evaluate any ad with Rational Appeal

Product Brief

o a0 TP
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Paper / Subject Code: 27428 / Advertising: 6) Dlrect Marketlng & E-Commerce

[Time: 2'4 hours] [ Marks:75]
Please check whether you have got the right question paper. ‘
N.B: 1. Figures to the right indicate full marks.
2. Draw suitable diagrams wherever necessary.
3. Use of simple calculator is allowed. -
4. Tllustrate your answers with examples.
Case Study e
1. Packaged Diet Drink
OR :
2. E-Wallet »
Keeping in mind the following brief - (15)
1. Product Offering (04)
2. Lead Generation (3.5)
3. Database Management : (04)
4, Methodology and Channels used (3.5)

Answer the following

. Calculate the lifetime value of Ms. Poonam Pandey as on 2010 from the following given data

2008

2012

Particulars 2009 2010 2011 2013
Indirect Cost o 6,000 11,000 | 8,000 7,000 | 5,000
Direct revenue 7,000 |- 5,000 15,000 - 6,000 3,000
Bad Debts 3,000 - 6,000 4,000 | 5,000 2,000
Sales 1,05,000 | 1,35,300 | 1,86,500 | 2,03,400 | 2,32,300 | 3,01,100
Discount 4,000 8,000 5,000 1,000 2,000 -
Telemarketing 6,000 10,000 9,000 9,000 8,000 6000

Note: 1.All figures in the table are in Rupees.

Answer the followmg

facilitate easy transaction.

2.Discount is 10%

. State the impact of e-commerce on the global economy.

OR

. Explain the term direct marketing? Bring out the importance of direct marketing?
. What is E-commerce? Discuss in detail various features of E-commerce.

towards building Customer Relationship management (CRM) for marketer.
= OR

15560 .5
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. In the age of cashless economy, explaln the different payment systems build by companies to

. Discuss in detail, how customer mix and managing the key customers plays an important role

10)

(05)
(08)
(07)
(08)

(07)



Q4.

Q5.

A ORI

Paper / Subject Code: 27428 / Adpvertising: 6) Direct Marketing & E-Commerce

- Explain the process of payment gateway in detail with examples.
. Define E- Business. Discuss different phases of launchmg an E- Busmess wrth special reference

to women apparel brand.

Answer the following

- Describe the relationship of Integrated Marketmg Commumcatlon (IMC) with Drrect

Marketing.

. Explain in detail various steps in deve]oplng a database used by a dlrect marketer to sustam in -

market. -
OR

. What is web design? Demonstrate the various principle of web desrgn con31dered by web

designer of a company.

. What is Internet? Explain how oompanles use Internet to promote products?

- Write Short Notes on (ANY THREE)

Trademark and Copyright.
Cross-sellmg and Up- sellmg

Supply chain management. :
Growing importance of soc1al medra
Product customlzatlon i

Ckkkk ok kK
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Q.1

Q2.

a3,

Q4.

Q.5.

Paper / Subject Code: 27427 / Advertising: 5) Social Media Marl;eting

TIME: - 2.5 Hours

NOTE: - 1) All the question are compulsory subject to internal choice

2) Figures to the right indicate full marks

Asahi Group is a beverage and food business group, which offers Calpico (non-
aerated) drink in three delicious flavors mango, strawberry and original citrus. The
brand is launching its products through amazon in India and has planned a social
media launch for the same. On the basis of the given information answer the

following questions:

Answer all the following questions based on information given.

1) Which social media platforms would be suitable for the launch according to you?

2) What can be your objectives for the social media launch?

3) State the consumer market segmentation for the campaign .

4) Suggest, keywords and suitable hashtags for this launch.

a) State the types of E-commerce and Online advertisement.
b) State the types of Mobile marketing.
(OR)
c) Elaborate on who are generation Y professionals?
d) State the behavioral internet (B2C, B2B, C2C and C2B)

a) Write a brief note on Social Media Marketing Careers.

b) Explain the steps in creating content for multiple platforms.

(OR)
¢) What are the characteristics of social media marketing?
d) Write a detailed note on ‘Building content for sharing’.

a) What is Social Media Marketing plan?
b) What is campaign management?
(OR)

¢) Discuss the 8 C’s of strategy development.
d) What is sentiment analysis? State its significance.

Write a short note on any three out of five:
a) Emoyji

b) Hashtag

¢) Social media listening

d) Honesty as a marketing tool for ethics

e) The rule of thirds

Marks:-75
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Paper / Subject Code: 27416 / Journalism: 4) Business & Financial Journalism
BUSIRSS amd finamce Journadism = \3 (12| 2 2.
(2% Hours) [Total Marks: 75]

NB: 1.All questions are compulsory
2. Figures to the right indicate marks

Q.1 What is the process of creating the Union budget of India? Discuss the 15
role of the 2022 budget in the post COVID economy of India.

Qe a Explain the role, objectives and functions of the NITI Aayog. 15
a OR .
Q2. b. ‘[ tell the world, ‘Make in India’. Sell anywhere, but manufacture here. 8

We have the skills and talent for it.” Discuss this statement by PM
Narendra Modi with respect to the startup industry in India.

€. Elaborate on the Kingfisher scam. 7
Q3 g Write a detailed note on the Bombay Stock Exchange and the National 8
Stock Exchange. ;
b Trace the timeline of the ICICI - Chanda Kochhar controversy. 7
OR
Q3 c. What is Globalisation? Discuss how international trade of India has been i
impacted by it.
Q4. a Explain in detail the 2008 financial crisis and its aftereffects on the 15
world economy. ;
OR
b. “We took a key step to help an honest citizen of India from the menace 15
of black money.” Discuss the relevance of this quote six years after
demonetization.
035 Short Notes (Any 3) s 15
o Functions of commercial bank
B Skills of a business journalist
C‘ Reserve Bank of India

d Global supply chain

Venture capitalist
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Paper / Subject Code: 27413 / Journalism: Discipline Specific El,eeﬁ;'es : 1) Features &;‘Writingifd} Social‘.fﬁSté

Feature and WTHN3  forv  social| éusﬁ‘ce - 08/"%4/;2022;

TIME;2%HOURS = < MARKS-75 5"
NB: All Questions are compulsory. 3

Q1. Justify the concessions and facilities gi%én to Semior citizens/ ’Person with Disabilify in

regard to challenges faced by them. ' o " 7 (15).
Q2. A) Write a Profile article on an lnﬂuentlal Political Personahty : NG (7)
B) How can features be used to advance somal Justlce‘? 2 ) I 8)

OR

Q2. C) How does one come up W1th ideas for features? How is story mappmg done?

P

¥
D) Write a Human Interest story that is msplratmnal or motlvatmg

N

......

: QR ; 5 i |
Q3C) Wnte a blog hlghhghtmg the sore pomts one comes across whlle deah‘ g with the issue

5

@)
®
(15)
: ; b 4 ““’} o> b :
Q 5 Writewsfhrbrt note}sfbﬁ any thﬁée: L\l‘ ; > : w @5
. b';\ e ml: ‘ v-:ﬂl R'\"‘"”"‘“ t"‘t;%"’.:.:

Mmlstry of SQClal Justlce & Empqxverment

Pl

1

2

3. =‘..Unemployment a curse in the Glty of Mumba1
42 :

D

P N
:’f’ﬂ ; j’;""***********
15861 Page 1 of 2




e S S B T SRR R T T O,

Paper / Subject Code: 27412 / Journahsm. Discipline Relﬁted Gen’%I:JC' Investagatlve J oiirnahsm, :

f%?’ ‘i“x .f’f‘;" f iw'\ m»%%
Tlme 212 hours < C & Total marks-75 .
Y % N . g“:; v,f’”x
~ ~ & 5 O A
. . A Y Lp ;) %“'
‘:0 All questions are compulsory N\ Q“’I ﬂ\!@%\:\j ‘ M@% ommdxl}%gm 01 p_/zazl
% Figures to the right indicate full ,marks ) ¢

4

Give relevant examples where T necessa

Q.1
How did global media ant Indlan medla repo“,%
f\ s QOR &
B. Elucidate a case study on Watqu“ate Scandal with re»@rence to ,t)ié role of Medla (1 5
and Investigative, J.urnahsts AN !,%.,f & o {@
/"% “}ﬁ?’ ;&,‘,‘l ) » A o
Q.2 A. An mvestlgatn(‘e reportey hould possess the qu lltleS of a Hetectlve ofa

lawyer and é‘f a psycl;\éloglst oveﬁand above: a nose for news’ ] Qomment
B. Whati is s :tihﬁg operatlon‘? Give e}gample and dlscuss the ethlcahty of such Y
Do yougustlfy it? ;\,w i

2 /fx%/sg
3 % \:jm; OR f. ,»"*L./’
C Ex@am Cn %Bnef Stat@xts 1mp0;1§ince in th,ekﬁeld of InVestlgatné%;w
Jgu"mahsm a’;lohg thh/én example:. - s‘?" R e

fost news: “stories in- mvestlgatlve Journahsm have a follow up Justxfy w1th;the
help of an examplem» ¥ 5 :

eﬁ' 4€?

\. Fact checklng ’}% 1 verload. Give.
chgg‘kmg tools at one c@:ﬂ use f(;lé) %nﬁcatlonm & s)
R i{af’ (‘:;f*”}

1s)

(15)

’Hypothesxs
- Whistleblower
Gatg}geepers

e
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Paper / Subject Code: 27417 / Journalism: 5) Mobile Journalism & New Media
Mobile Jowfnadism = 14/1z |22

(2% Hours) [Total Marks: 75]

Note: - (1) All questions are compulsory and carry equal marks
(2) Figures to the right indicate marks
(3) Support answers with examples wherever necessary

Ql

A) The influence of social media on the 2014 Lok Sabha elections was “massive”, says a
Stanford University study that examined the use of Twitter ahead of the polls that brought the
BJP to power after a decade of Congress rule.The BJP-led National Democratic Alliance
(NDA) was ahead of the competition in the number of political tweets by its followers,
retweets they were able to secure, and positive posts for the alliance throughout the
campaign. The NDA had a higher network strength based on clustering than the Congress-led
United Progressive Alliance (UPA). The follower strerigth for the NDA was higher, too.
Negative tweets for the BJP coalition were far less than its rivals. The gap widened towards
the end of the staggered elections from April 7 to May 12 three years ago. The findings are
significant because the ruling BJP continues to dominate the social media space in India,
three years after coming to power with a landslide v1ct0ry and winning several crucial state
and civic elections subsequently.

The analysis of 15.5 million user accounts and 10 6 million tweets indicate that many
traditional politicians lost the election because of their reluctance to change and adopt new
tools of communication. '

Congress’s Shashi Tharoor, the first parliamentarian to embrace Twitter with about 6,000
followers in 2009, said social networkers don’t represent the entire electorate. Therefore,
Twitter trends reflect nothing more than the politically-engaged segment of the educated,
English-speaking classes, a tiny minority of the electorate. “The BJP’s dominance in this
space does not at all reflect any prospect of guaranteed political dominance. You could study
Twitter during the Delhi and Bihar state assembly elections in 2015 and you will see a great
deal of pro-BJP sentiment, but at the ballot box they lost both state elections,” he said.

The Stanford researchers analysed 18,000 tweets originating from Indian politicians —
covering six months leading to the general elections. NDA politicians’ followers posted 2.5
million tweets, while it was a million each for the UPA and the Aam Aadmi Party (AAP).
The AAP, formed in November 2012, had the strongest social network in the 2014 elections.
The interconnection of its followers was the strongest with a large number of individuals in
the twitter graph following each other and AAP politicians.The NDA wasn’t as strong but
still around eight times stronger than the UPA.“Our results show that on almost every metric
of network evaluation, the NDA outperformed the UPA, AAP and other political parties. The
strength of the winning party’s network and the rigour with which they pursued their social
media strategy seems to have paid off,” says the study released recently.

According to Tharoor, the tweets in 2014 reflected nothing more than the relative
organizational strengths of social media units on both sides. “But as cheaper smartphones and
4G SIMs make access to the internet more universal, that story could change and Twitter
could become more reflective of genuine public sentiment.”

“In that case it may indeed become possible one day to predict poll results from social media
trends. But not yet,” he said.

Answer the following

10257 1
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Paper / Subject Code: 27417 / Journalism: 5) Mobile Journalism & New Media

I. How can mobile journalism create branded as political content?
2. How cross platform mobile development can be used for political news?

OR

Q1

B) Launched in 2008 by Meera K and Subramaniam Vincent, Citizen Matters (CM) aims to
fill a local news gap for Indian cities through fusing community journalism and local
investigative work. The digital news site engages citizens by helping them understand that
change is possible, and sharing the knowledge that can guide them to take action. Citizen
Matters aims to balance the voice of the already vocal middle-upper classes with the needs of
marginalized communities, mostly focusing on issues affecting the daily lives of urban
residents. In a magazine format, Citizen Matters delves into systemic, local, and hyperlocal
issues, which deviates from the Indian media’s typical focus on national news. Citizens are
able to contribute to the paper with the oversight of the editor. The website functions as a
platform for civic participation.

The organization’s strength is the audience, people who are engaged in civic issues in their
community — for Citizen Matters, they are the “changemakers”. Having them as both readers
and contributors creates a feedback loop and ensures impact on the ground.

Citizen Matters offers various formats of articles, each with its own purpose. Its “explainers”
deconstruct government policy, schemes, and civic processes while “solutions” provide
evidence-based articles offering ways to overcome local problems. Other formats include
citizen journalism, and in-depth reports.

Their online stories are distributed through their website; their newsletter, which reaches
12,000 people; and social media platforms, which have reached just under 33,000 followers
across all channels (Instagram, Facebook, Twitter, and Linkedin).

Most readers follow the stories on Citizen Matters’s website directly or are directed from
Google Search or Google News; some stories are republished on other media platforms.
Apart from social media, readers can elect to receive a broadcast of the stories published on a
given day via WhatsApp or Telegram as well. YouTube is used to post video interviews and
webinars.

Answer the Following

1. How has citizen journalism evolved because of mobile journalism ?
2. What is the impact of citizen journalism on youth?

10257 2
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Paper / Subject Code: 27417 / Journalism: 5) Mobile Journalism & New Media

Q2.

Q2.

Q3.

Q3.

Q4.

Q4.

Qs.

[T D

10257

A. Explain the emerging forms of news media management.
B. Discuss how to go about planning and building mobile products

OR
C. What are the advantages and disadvantages of cross platform development

D. How is M - Learning used in the education sector?

A. Explain how to set up a blog?
B. What is the process of Multimedia Newsgathering?

OR
C. Discuss in detail ‘News Workflow and Mobile Journalism’

D. How to create and share branded journalism content?

A. Explain the evolution of Mobile Journalism.
OR

B. Explain the evolution of wearables.

Short notes (any 3 out of Five)
Mobile as a newsroom

Social news gathering and listening
Mobile friendly interface

Social media policies and ethics
Social media analytics.

15

15

15
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\‘Z, > Paper / Subject Code: 27418 / Journalism: 6) News Media Management

Duration: 2 & % hours Total marks: 75
N.B. 1. All Questions are compulsory

2. Figures to the right indicate marks

Q1. A. What are the differentrecommendations you would suggest for boosting the
advertising revenue of your own newspaper? How would the editorial and

marketing team work towards this purpose? (15)
OR
Q1. B. How would you use social /digital media to promote the newspaper you may work
for? Give adequate suggestions to prove your point. - (15)

Q2. A. Explain the proprietary concerns that are likely to occur in news media? Give 2

examples @)
Q2. B.What is media hegemony? Explain with examples > 8)
OR Pl
~ Q2. C. What are Disruptive Technologies? How according to you has Web 2.0 changed the
way news is produced and consumed today? . (1)

Q2. D. Describe the various ways by which you can consolidate and promote the brand of

your mediaorganization, (8

Q3. A. Explain cross media ownership with appropriate examples (7)

'QS. B. What are the functions of the HR in News media organizations? ) (8)
OR

Q3. C. Explain the 7 Ps of marketing and their relevance in a media organization. @)

Q3. D. What are the values to be considered while making news? Explain the factors that
affect the newspaper advertising costs? (8)

i N
Q4.A. Analyze any Indian TV news channei’s editorial policy and hierarchy. Do they

have editorial freedom? (15)
: OR
Q4. B. What are the/i»mfiortanl features of Companies Act? How effective were the
amendments in the new Act. : (15)
Q5. Write Short Notes (Any 3) (15)
A. TAM

B. FDI and Indian media

C. Role of Editor-in-Chief

D. Circulation department
. E. Trust Ownership.
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Paper / Subject Code: 27411 / Journalism: Discipline Related Generic: Reporting

Time - 2 ¥ hours Marks: 75
4% - 3 A1 30 AR T - oy

N.B. (All questions are compulsory)

I : - 99 7Y WS vy Sie

Q- 1. Read the press release carefully and write the story in Inverted Pyramid style?

Give a suitable headline. (15 marks)
79 @IWW%WWWWWWMQ 1. FraEa A
sfifes = (q4)

Around 70 shortlisted films will be presented to the public in April 2023 via WHO's Youtube
channel and website. From this list, a jury of distinguished professionals, artists, activists
and senior experts at WHO will select the award-winning films. Sharon Stone, critically
acclaimed actress from the USA and public advocate of health and humanitarian issues, has
confirmed that she will join the jury again in 2023, having participated in the 2022 festival.
The WHO Health for All Film Festival has become an incredible platform for telling powerful
stories from around the world about people who face all kinds of health challenges, and
those who devote their lives to improving health,” said WHO Director-General, Dr Tedros
Adhanom Ghebreyesus. “Films provide an authentic way for affected people to connect
with others and contribute to a better understanding of the communities we serve.” WHO
has launched a call for short films for the 4th edition of the Health for All Film Festival? The
call for short films (up to 8 minutes long) opens on 31 October 2022 and will close on 31
January 2023. WHO invites public institutions, nongovernmental organizations,
communities of patients and of health workers, students in public health and film schools
from around the world to submit their original short film? The festival is also open to
independent film-makers, production companies and TV broadcasters.

| w@omwwmw HE S SR FgSTEAT (WHO) ) gegs S

3101 IS e HIEHTq A HR Giex el siid i, a1 grdiqeT uRid samaaiiie, sardd,
wﬁﬁ&nﬁm@asﬁéaﬁga R fISIeT fermge =l fFas wrda Tie T TRaae
3T SR T899 Agaare JHiE gd WU i@ ST e &rﬁﬁﬁﬁw@?
T STV 2033 AR Y61 Ul R033 HEH SRiAE Teuri 0T Sryeur=aT arawi= g &,
SIS X BR 3Md 81 e Helkdd SR [y WWWWWW
SRIT GURUITHIST SIS Sia= JHTHT S0 Seaiare] Tue SUT YU §iuars Ueh
CHCR HITH F¢ 30T, ST HERIEID ST ¢8I 3¢ vimﬁaﬁ‘ﬂ‘v‘rmﬂ@f “THTore
ST T Sl Sreuara! &WUT&{TIE"TW%H SIeTeaT YT Ues <o UG THeH
JUarrdl & e " HIAA. B BIR 3HC'W41 %ﬁmmﬁ%ﬂ um’qwﬁ ESMEIGT ER
ARTATI Y&aid Sl 3iTe. gue (Skild ik ¢ fBei=ar afdld) 33 sifaeler 2033 URE
TG SIS Xadld @R 3% STHART R033 Bl YU urgguarer ifan fGay oréd, Ssquasid
SATHRIAET  gidoller TR, TR IRGRI TR, S8 qerg 3o R HHar,
Hﬁﬁ%wﬁqmﬁﬁa%ﬂmﬁmﬁwmmwﬁ%mw
DHIUMTST ST . 81 7B Wl fepye Hafa, i o= snfor cxcslu&rwwzﬂﬁ

Gl 3TE.
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Q- 2 (A) What role do news sources play in journalism? Explain different types of
sources (8 marks)

g%;ﬂ wm&ﬂamﬂmﬁ@awmﬁmmﬂa?ﬁﬁawﬁ@aﬁmﬁ
(o¢)

Q- 2 (B) What do you understand by news values? Do they play a significant role in

selectmg news for the newspaper? Explain. (7 marks)

U R) &) STaH! Jed WWUrel S1? qauariie aieid! e Har aae! e HewaE

{PrepT Sl Foiiaard, o WY B, _ (o)

OR fd&ar

Q- 2 (C) Discuss the significance of Citizen Journalism instoday's tlme with reference

‘co Kerala Floods' (8 marks)
) ‘Do QAT Yo T U O] HIBTd o7 TSR T 1 d

1€-ITTH. (0¢)

Q2 (D) Reporters are the eyes and ears of a media organization. Do you subscribe to this
view? Illustrate your answer giving the job of a reporter. - (7 marks)
UR) @W@mmﬂ@%@%amwmww 1 faerit grel ggua
SHIGId P17 THPRIT & HHJ\'! (j-‘ﬁﬂ X ¥ &1, (o)

Q-3 (A) What is mvestxgatlveJoumahsm'f’ Discuss with examples. (8 marks)
Ua) 31) TN THSIRA! TSV BT G 1 SSTERUNE IR RraT. (0¢)

Q- 3 (B) How reliable are government databases in telling the truth and giving complete

and accurate information? Give some fact-checking tips for reporters. (7 marks)

U 3) §) 94 HYT WWW&WWWWWWﬁM

3d? e qurguiaTdt (e 2fdhT) TAGRIAT STe! SUgad I . (0l9)
oR far

Q- 3(C) Sensitivity is needed when reporting about disaster and death. Justify the

statement. (8 marks)

T 3) ) ST 31107 gl STt Gal=l Soe=iiaar STavad 3rgd, a1 e gudq

(°¢)

Q- 3 (D) Define news. Discuss the main elements of news. (7 marks)
T3S W%Uﬁmvamﬂﬁg@qmm? (0\9)
Q- 4 (A) How important is it to understane the law and investigation procedure of
d'f‘ﬂrent investigating agencies and police for a crime reporter? (8 marks)

&) TRiavgs aradleRIare! fafay aurg dzrom 3o giehy g 3ras H1ae
mmmwﬁﬁwwaﬁ? (o)

\
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Q-4 (B) Can celebrity lifestyle stories be covered as news items or should this be

described as sensationalism? Discuss (7 marks)
T¥) §) @%@ﬁmraﬁmmﬁﬁwvﬂ@@r STy U fdeT Sireard &}
YOI ST UL STeaTd rae wel B, (o)
OR f&ar

Q- 4(C) What are the fundamental principles of news report writing? (8 marks)
U ¥) %) STH! SRIATE Gavd aw@ S (o)
Q- 4 (D) How ethical it is to use spy tools while reporting? Take your stand justifying
with an example. (7 marks)

Y'¥) ©) T ST 9T0R R0 febequd Ao Sf7a? greEerE! g YTt v oy

3alGRUME Sy VT, (olo) -
Q 5- Write short notes (Any three) (15 marks)
T ) feur fergt (o ) (W)
A. News _Beat
%, SER e

B. Human Interest Reporting

. I WRY argderd

C. RTlas tool for reporters

1 Eferardt SRS & e
D. Page 3
¥, UGS 3

E. News Interview

G STHNETST gerad

FRAKF AKX bk A
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